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Participate in the USA Pavilion
at the 38th Baghdad International Trade Fair
Iraq	  is	  organizing	  the	  38th	  Baghdad	  
Interna3onal	  Trade	  Fair	  from	  
November	  1	  -‐	  10,,	  2011	  at	  the	  Ministry	  
of	  Trade	  Exhibi3on	  Hall	  #18.	  	  The	  
theme	  is	  “Construc0on	  and	  Investment	  
in	  the	  New	  Iraq”	  as	  envisaged	  by	  the	  
Government	  of	  Iraq.	  	  Last	  year’s	  
Baghdad	  Interna0onal	  Trade	  Fair	  drew	  
over	  one	  million	  aHendees.

This	  year,	  more	  than	  30	  countries,	  
have	  agreed	  to	  par0cipate	  in	  the	  fair.	  	  
There	  will	  be	  over	  1500	  local	  and	  
foreign	  private-‐sector	  companies	  
par0cipa0ng.

The	  Baghdad	  Interna3onal	  Trade	  Fair	  
is	  an	  important	  opportunity	  for	  
American	  companies	  to	  send	  the	  
strongest	  signal	  possible	  that	  the	  US	  is	  
fully	  engaged	  in	  the	  Iraqi	  market.	  

For	  this	  reason,	  the	  US	  Embassy	  is	  
staging	  a	  USA	  Pavilion	  at	  the	  Baghdad	  
Interna3onal	  Trade	  Fair	  in	  response	  to	  
the	  high-‐level	  requests	  from	  the	  Iraqi	  
government	  about	  U.S.	  par0cipa0on.	  	  
We	  expect	  over	  one	  million	  visitors	  at	  
the	  exhibi3on,	  including	  Iraqi	  
dignitaries,	  opinion	  leaders,	  companies,	  
and	  media.	  	  

Now	  is	  the	  3me	  for	  the	  United	  States	  
to	  demonstrate	  that	  we	  have	  solid	  
economic	  partnerships	  in	  place	  and	  we	  
intend	  to	  build	  upon	  them	  over	  the	  
long-‐term.	  	  

The	  USA	  Pavilion’s	  theme,	  “America	  
Partnering	  with	  Iraq”,	  will	  have	  50	  flat	  
screen	  TVs	  featuring	  par3cipa3ng	  
companies’	  brands/logos	  and	  their	  
unique	  commercial	  projects	  in	  Iraq.	  	  
There	  will	  also	  be	  welcome	  videos	  from	  
one	  or	  two	  key	  leaders.	  	  We	  plan	  to	  
have	  extensive	  media	  coverage	  by	  
western,	  Iraqi	  and	  Pan-‐Arab	  media.

Now is the time 
for the U.S. to 
demonstrate that 
we have solid 
economic 
partnerships in 
place and intend 
to build upon 
them over the 
long-term.  
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Diamond	  Package	  (Cost	  $5,000)
1. Personalized	  pop-‐up	  booth	  &	  corner	  wall
2. One	  Personalized	  standing	  banner
3. Professional	  English-‐Arabic	  translator	  /	  Temp	  

Sales	  RepresentaDve
4. Company	  logo	  placed	  on	  all	  pavilion	  banners
5. Full	  page	  adverDsement	  in	  the	  Baghdad	  

InternaDonal	  Fair	  Directory
6. Featured	  in	  the	  USA	  Pavilion	  literature	  and	  

brochure	  
7. Company	  PPT	  and	  video	  presentaDon	  played	  

every	  15	  minutes	  at	  the	  USA	  Pavilion	  TV	  Wall	  
on	  endless	  loop

8. Special	  acknowledgements	  by	  the	  visiDng	  US	  
government	  dignitary	  

9. Company	  featured	  in	  press	  release	  and	  
social	  media	  developed	  by	  US	  Embassy

Pla3num	  Package	  (Cost	  $4,000)
1. Personalized	  pop-‐up	  table
2. Personalized	  standing	  banner
3. Professional	  English-‐Arabic	  translator	  /	  Temp	  

Sales	  RepresentaDve
4. Company	  logo	  placed	  on	  all	  pavilion	  banners
5. Full	  page	  adverDsement	  in	  the	  Baghdad	  

InternaDonal	  Fair	  Directory
6. Featured	  in	  the	  USA	  Pavilion	  literature	  and	  

brochure	  
7. Company	  PPT	  and	  video	  presentaDon	  played	  

every	  15	  minutes	  at	  the	  USA	  Pavilion	  TV	  Wall
8. Company	  featured	  in	  press	  release	  and	  

social	  media	  developed	  by	  US	  Embassy

Gold	  Package	  (Cost	  $3,000)
1. Shared	  small	  pop-‐up	  table	  with	  company	  

logo	  
2. Personalized	  standing	  banner
3. Shared	  English-‐Arabic	  Translator	  /	  Temp	  

Sales	  RepresentaDve
4. Company	  logo	  placed	  on	  all	  pavilion	  banners
5. Full	  page	  adverDsement	  in	  the	  Baghdad	  

InternaDonal	  Fair	  Directory
6. Featured	  in	  the	  USA	  Pavilion	  literature	  and	  

brochure.	  
7. Company	  PPT	  and	  video	  presentaDon	  played	  

every	  15	  minutes	  at	  the	  USA	  Pavilion	  TV	  Wall
8. Company	  featured	  in	  press	  release	  and	  

social	  media	  developed	  by	  US	  Embassy

Silver	  Package	  (Cost	  $2,000)
1. Company	  logo	  placed	  on	  all	  pavilion	  banners
2. Company	  PPT	  presentaDon	  played	  on	  USA	  

Pavilion	  TV	  Wall
3. Company	  logo	  featured	  in	  the	  USA	  Pavilion	  

literature	  and	  brochure
4. Company	  featured	  in	  press	  release	  and	  

social	  media	  developed	  by	  US	  Embassy

U.S. Company Participation Packages
at the USA Pavilion

	  	  To	  sign	  up,	  please	  contact	  
	  	  Dao	  M.	  Le,	  
	  	  Commercial	  ASaché
	  	  US	  Embassy
	  	  dao.le@trade.gov
	  	  DEADLINE:	  OCT	  16,	  2011
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November 1-10, 2011  - Ministry of Trade Exhibition Hall #18

mailto:dao.le@trade.gov
mailto:dao.le@trade.gov
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ACT NOW

Space is 
Limited 

USA PAVILION
38th Baghdad International Trade Fair
November 1-10. 2011

Diamond	  Package	  (Cost	  $5,000)

Pla3num	  Package	  (Cost	  $4,000)

Gold	  Package	  (Cost	  $3,000)

Silver	  Package	  (Cost	  $2,000)

Select Your Participation Package 

Company	  Name

Company	  Representa0ve	  Name/Title

E-‐mail	  Address

Cell	  Phone

Deadline for Reservations & 
  Confirmation Payment

            October 16, 2011

E-mail your confirmation to Dao.Le@trade.gov 

mailto:Dao.Le@trade.gov
mailto:Dao.Le@trade.gov

